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Microsoft Fabric Components
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OnelLake

One Virtual
endpoint ADLG2
per tenant account

Shortcuts to
external
data

Includes a
workspace

Onelake (ADLG?2)




Lakehouse

Onelake (ADLG2)

Two containers, Virtual ADLG2
tables and files account

Workspace @ Workspace

Workspace 1 5 3

Lakehouse
2

Files - structured
and Lakehouse 1

unstructured
Shortcut 1 Shortcut 2 Shortcut 1 Shortcut ...

Endpoint: https://onelake.dfs.fabric. microsoft.com/Workspace 1 ID/Lakehouse ID/Files/FolderName/SubfolderName

Tables -
structured data

Tables get a SQL
read-only
endpoint and a
semantic model

Endpoint: https://onelake.dfs.fabric.microsoft.com/Workspace 1 ID/Lakehouse ID/ Tables/TableName



Delta Parquet

Parquet files for Delta tables for
storage reliable atomic
efficiency transactions
Vertipaq write Transactional

compression

DB performance
for blob storage

Blob storage
costs

Non-proprietary

One click
conversion

O Cmm Fabric Tra @ o
Delta_Tables_Lakehouse ~ L Searcl 40 days left iy 5:3
G:Lj Home | Lak
Home N
|_—::. ok % Get data Mew semantic model Eﬁ Open notebook

Create Explorer & . _ o

EJ < jotdevicedata (file view)

) ~ Delta_Tables_Lakehouse

Browse

@ + [ Tables Name | Date modified Type Size

el > [ iotdevicedata [J  _delta_log 1/15/2024 12:13...  Folder 3 items

data hub

@ > B products D part-00000-e2adad39-3a7...  1/15/2024 12:15..  PARQUET 1KB

- ~ [ Files

D part-00000-01332bde-331...  1/15/2024 12:13..  PARQUET 1KB

9 5 P data

Metrics > D delta

@ > [ external_products
Maonitoring

:::n; > B3 products
Deployment

pipelines







Copilot in Fabric

« Automatically create, format and lay out visuals based on
natural language

 Narrative with Copilot visual to add generative Al summaries
 Copilot for DAX query
» Currently F64 capacity is required

e Cost Announcement

= Copilot in Fabric more accessible and cost-effective.
Microsoft announces a 50% price reduction for Copilot in Fabric,
effective November 1st, 2024.



Example: Generate a summa
report in the Copilot pane

Q_ Search
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Home
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hub
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Demo for

Hotel Visit...

|

Power BI

= Microsoft

» [ File v 1= Export v

Demo for Hotel Visits - Cd.

1& Share

& Chat in Teams

o | @ Highly Confidential\Microsoft FTE

m Monitoring Transactions, Cases, and Resources

88 Explore this data

Q Getinsights (@ Subscribe to report

Q Setalert ¢ Edit -+

Al v Location  All
Count of Location Count of Caseld
Count of Caseld by Date and Role Count of Location by Role, Transaction Type and Location
@ invoice Approver @ Invoice Processor @5an Diego, USA @San Francisco, USA @ Seattle, USA
g O Invoice Entry 18 17 33
S
20 2 2 Redissuing the invoice 18 17 33
= £
€ £ Complete the Custom... 15 19 19
8
§ Refund With Standard. 8 19 19
0 = Approve Invoice [ 12 13
Jul 04 Jul 11 Jul18 Jul 25 Aug 01
Date 20 20 60
Count of Location by Role, Resource and Location Date Role Transactior Count of Location by Date, Transaction Type and Location

22 (4.41%) 184
30(6..) (36.87%)
38
(756..)
38
(76..)
53
(10.62%) 104
(20.84%)

®nvoice Proc...
@Invoice Proc...

@ nvoice Proc...

@ Invoice Appr..

@ Invoice Appr..

@ Invoice Appr...

® Invoice Proc...

v

Tuesday, June 29, 2021
Tuesday, June 29, 2021
Tuesday, June 29, 2021
Tuesday, June 29, 2021
Wednesday, June 30, 2021
Wednesday, June 30, 2021
Wednesday, June 30, 2021
Wednesday, June 30, 2021
Wednesday, June 30, 2021

\AIade ot oo 00 e

Invoice Approver
Invoice Processor
Invoice Processor
Invoice Processor
Invoice Approver
Invoice Approver
Invoice Processor

Invoice Processor
Invoice Processor

Complete t
Confirm Pa
Invoice Ent
Refund Wit
Approve In
Complete t
Confirm Pa
Confirm Pa
Credit Men

P rea i

@5an Diego, USA @San Francisco, USA @ Seattle, USA

5

SSE&2S880FTeEEEESSS
Tuesday, Jun... Wednesday, June 30, 2021 Thursday, Jul

Transaction Type

& Copilot -~

@ Copilot  Preview X

| can chat, answer data questions, and

19314

summarize report content. Here are some
things you can try:

= Create a bulleted list of insights

— Summarize visuals on this page

Summarize visuals on this page

From the visual "Count of Caseld by Date
and Role", it is clear that the number of
cases handled by the Invoice Processor
significantly exceeded that of the Invoice
Approver from June 29 to August 4, 2021.
The highest number of cases handled by
the Invoice Processor in a single day was 30
on July 28, while for the Invoice Approver it
was9onlJuly7 1.

The visual "Count of Location by Date,
Transaction Type and Location” gives us
insights into the volume of different
transaction types handled across three
locations: San Diego, San Francisco and
Seattle. Transaction types include
"Complete the Customer Memo", "Confirm
Payment Received", "Invoice Entry",

<>° >

Content created by Al may not be accurate or appropriate, so review it
carefully. Read terms
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Example: Suggest content for a report

TEn Copilot-Internet-Sales-AW- | 'ﬂ Confidential\Microsoft Extended - Q, Search
@ File ~ WView ¥  Readingview Mobilelayout  Open data model () copilot B ) &l
Home
u Internet Sales Analysis by Product Category and Geography EnglshCountry®® A B Category 4l
Create Count of Categary Count of EnglishCountryRegionbame: Sum of SalesAmount Revenue % of Sales
4 6 29.36M 41%
2 r ~ _ 1 _ _
Sum of by Fieg Sum of SalesAmaunt by Categary, Sub-Category and Sum of SalesAmount by EnglishCountryRegionName
Workspaces e EnglishPraductMame
e
= MORTH AMERICA @ AFIA
000 E o. EUROPE
“_O? I = @
CopilotTesti ! . . : Bl
ng Hm | ones
e i o w7 = SOUTH AMERICA ndian
I L Enwﬂ?lﬂ'“ﬂghnum J ot ™ r - :
Copilot- Sum of & by Eng Sum of Salesdmaunt by Sub-Category Sum of SabesAmount by Date and Category
Internet-... iiai ® Road Bikes @ sccessories @ Skes @CIothing
I H @ Tauring Bikes
4L13) § volume Disc. I am W Tires and Tu... -
apartment_r H g ® fizimets
entals B Seweraid | m ® ey
i ® Shorts % 0 012 013 2014
oM 20K - Date
| i
Copilot-AW-
sample
sas

Internet Sales Analysis by Product Catego...

i =20

Power Bl

Page 1 of 1
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@b Copilot Preview X

Suggest content for this 1

o

OK, here's a suggested outline for your
report. Select any page topic to view details
and start creating pages.

Sales Performance by Product N,
Customer Segmentation and Loya... v
Promotion Effectiveness and ROI v

Inventory and Supply Chain Mana... ™

Describe the report you want or select the
prompt guide for ideas

Ve B

Content created by Al may not be accurate or appropriate, so review it
carefully. Read terms
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Example: Create a summary visual on
the report itself

Demo for Hotel Vsis - € G Highly Confidential\Microsof Q —_—
o
@ File v View v  Readingview  Mobile layout ~ Open data model @ Copilot 808 [9n) g v 6 S v @ -~ v G Pl (5]
Home
<« <«
® m Analysis of Customer Types Age Group Al v Customer Type Al e i S 9
Create - E E’r
=
i) b §
Browse Money Spent YTD Return Rate Average of Length of stay Count of Customer Type g'
@
= O,
= $61.59M 11.7% 2.76 2
Onelake
data hub i
/® r How does th t t e by their pri 1
* How does the customer type vary by their primary
Create a narrative with Copilot @) v % Spentby Date and Customer Type

interest, gender, and island visited?
e What are the peak seasons and days for both
Q returning and not returning customers?

Apps
@ Returning

Describe the summary you want and the visuals it should reference. Al-generated content can

M « How can we increase the money spent by returning contain mistakes, so review your summary carefully. Read terms
. . 10?2
customers, especially in the age group of 31-40? (G\ve an executive summary] (Answer likely questions from \eadershlp]
@ e What are the best and worst performing markets
Monitoring based on the country of origin? Create a bulleted list of insights

hub

Here are some possible answers to these questions, using the

data from the tables and visuals: Based on the data, what questions are likely to be asked by leadership?
Dz’i’;%'"“;”‘ e According to the table with the id 1 , the most Answer these questions. Apr 2021 Jul 2021 Oct 2021
popular primary interest for both returning and not Date
(ng] | returning customers is sport activities, followed by ]
relaxation. Honeymoon and sightseeing are less
o common interestys, The visual vgvith the % 2 shows o Average of Length of stay by Gender
[m] that female customers tend to stay longer than male F and Customer Type
Worspaces customers, regardless of their customer type. Reference visuals () | Current page v @ Not returning @ Returning
However, returning customers have a lower average
° length of stay than not returning customers, for both \ | ) woPorTE
A2 genders. The table with the id 3 shows that Oahu is $20M ' ®Relax N
the most visited island by both customer types, K] Female &5 A
U foIIowgd by Hawaii, Kauai, and Maui. Germany, . I I @ Hone... g Male 2.71 222
Demo for Australia, and the United States are the top three $0M - 11.3K 15k ®Sight...
Hotel Visit... countries for both customer types, while China, 2N AN N A & (24..) (é 42%)
France, and the UK are among the bottom three. 1 0 5
R . Age Group
Created with Al Inaccuracies are possible._Read terms d
L} D Analysis of Customer Types Monitoring Transactions, Cases, and Resour... Comparing Revenue, Customer Satisfaction,... .
St 110% B
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Direct Lake

Import Mode
1 Query & ,
Latent & duplicative € moort 2> €-DAX Queries

but fast

Copy of Tables

Direct Query M

Query Mode o YeCICEN. o Queries
. metadata

Slow, but real time

|
only

Composite Model

Parquet/

Direct Lake Mode  pelta I ake
Dataset DAX Queries
Tables Queries meta?ata
only
OneLake‘ -t



Import Mode

Local data
High performance
High latency

DirectQuery

Remote data
Low performance
Low latency

Direct Lake

Direct connect to DeltaParquet data
High performance
Low latency

Modle Scenarios

)
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Direct Lake Semantic Model

(o

Direct Lake semantic model

User

¢
< Wi

Opens repart T Renders visuals °

[l | Report

-

DAX queries T Returns query results °

. . Falls back
Semantic model (Direct Lake)  soreesseemeericieen, 1o DirsctQuiery o

L

e Columns loaded
into memory

[~)
™

P Lakehouse/SQL analytics endpoint

or Warehouse
|@| Tables or views < Queries @
s Delta tables
° ‘ Onelake

stores metadata and Parquet files

Delta tables Gicrvnmmmriviinnis IO i
2 comprise Parquet files

 S——

@j Parquet files







Potential Data Sources Data Transformation &

- = - < Reporting
Visualizations » K 3 o
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] .
L Native Integration
EHEE

(Power Bl to Power Apps)

(Data Import)

Power Automate °

Sharepoint (Data Refreshing)

e Power Bl

Azure Synapse

S E

9= 006FE
>
|

|l
[t

Salesforce

Microsoft
Azure

SRS QRN ILEDY | {
FMEeERE
G o &1 € 4l § [

>

ks
¥
)




Film Analytics - Top Grossing Movies

Movie Review Outline: To Update Data, Select a Row for Single Update or Press Bulk Update How Are Ticket Sales Distributed Across

‘iear Movie ID Genre MPAA Rating Review Rating Ticket: d Total for Year ~ Genre?

1995 1D1F5B20-6088-EC11-93B0-000D3A5CBA20 Action PG-13 42,326,002.00 $184,031,112 358.93M

1996 1F1F5B20-6088-EC11-93B0-000D3A5CBA20 Adventure PG-13 69,269,062.00 $306,169,255 (21.99%) 6;;;?!_

1997 211F5B20-6088-EC11-93B0-000D3A5C8A20 Comedy  PG-13 54,607,854.00 $250,650,052 . J Genre

1998 231F5B20-6088-EC11-93B0-000D3A5C8A20 Adventure PG-13 94,524,324.00 $443,319,081 @ Action
1999 251F5B20-6088-EC11-93B0-000D3A5C8A20 Comedy PG 84,732,942.00 $430,443,350 @ Adventure
2000 271F5B20-6088-EC11-93B0-000D3A5C8A20 Adventure PG 47,006,948.00 $253,367,455 @ Comedy

3
>
4
4
>
4
2001 291F5B20-6088-EC11-9380-000D3A5C8A20  Adventure PG 3 53,074,988.00 $300,404,434
2002 2B1F5B20-6088-EC11-9380-000D3ASC8A20 Comedy  PG-13 1 69484746.00 $403,706,375
2003 2D1F5B20-6088-EC11-9380-000D3A5C8A20 Comedy G 5 56737,37400 $339,714,367
2004 2F1FSB20-6088-EC11-0380-000D3ASC8A20 |Comedy PG 3 71,050,925.00 $441,226,247
2005 311FSB20-6088-EC11-93B0-000D3A5CEA20 Action  PG-13 2 59,324582.00 $380,270,577
2006 331F5B20-6088-EC11-93B0-000D3A5C8A20 |Action  PG-13 1 64628,368.00 $423,315,812 What Is My Rating Breakdown?
2007 351FSB20-6088-EC11-93B0-000D3A5CEA20  Adventure PG-13 5 48914288.00 $336,530,303
2008 371FSB20-6088-EC11-93B0-000D3A5CEA20  Adventure PG-13 5 73,955652.00 $531,001,578 6

1

1

4

5

5

3

2009 391F5B20-6088-EC11-93B0-000D3A5C8A20  Action PG-13 53,614,916.00 $402,111,870

2010 3B1F5B20-6088-EC11-93B0-000D3A5C3A20 Action G 52,598,844.00 $415,004,880 .
2011 3D1F5B20-6088-EC11-93B0-000D3A5CEA20 Action PG-13 45,046,812.00 $381,011,219 i
2012 3F1F5B20-6088-EC11-93B0-000D3A5C8A20 Adventure PG-13 78,311,295.00 $623,357,910

2013 411F5B20-6088-EC11-93E0-000D3A5CEA20 Adventure PG-13 50,306,552.00 $408,992,272 <
2014 431F5B20-6088-EC11-93B0-000D3A5C8A20 Adventure PG-13 40,765,637.00 $333,055,258

Total 1,632,555,202.00 $11,320,483,403 i )

I
Single Update Bulk Update Review Rating

# of Films

il




riteback Demo

Would You Like To Update a Row?:
Select a Row Below to Use the Power App on the Right

Mowie ID Genre Review Rating

Data Write-Back @

1D1F5B20-6088-EC11-93B0-000D3A5C3A20 | Action 3 Single Update Bulk Update

Year ‘
1995

1d1f5b20-6088-ec11-93b0-

Name ‘
000d3a5c8a20

Genre
[Action ] ‘

Review Rating ‘




]© Would You Like To Update a Row?:

Select a Row Below to Use the Power App on the Right

Year Mowvie ID Genre

2007 351F5B20-6088-EC11-93B0-000D3A5C8A20 | Adventure

riteback Demo

: Data Write-Back @

Single Update Bulk Update

Review Rating

Year
2007

Name
351f5b20-6088-ec11-93b0-
009d3a5c8_a29

Genre

[Adventure ]

Review Rating

O

*

® Save & Continue

4 Submit All
(e —







Visuals

Obtaining ne

=] Untitled - Power Bl Desktop A search

File Home Insert Modeling View Optimize Help
G ©RE® L P MEDR
Get Excel Onelake SQL Enter Dataverse Recent Transform New Text More
datav workbook data hub~ Server data sources v data v visual  box visualsv
Clipboard Data Queries Insert Calculations Sensitivity
(100

© M H

Add data to your report

Once loaded, your data will appear in the Data pane.

[ v

Import data from Excel Import data from SQL Server Paste data into a blank table Use sample data

Get data from another source —

Share

&

Copilot

Copilot

A

Jan Crowe @ = O x
Iﬁ? Share v

Visualizations » «
Build visual jw]

]

=

Q

sigyid n

Get more visuals
Import a visual from a file
Remove a visual

Restore default visuals

eERE

»
SWH > oEMW
N =EOCRFE

Values

Add data fields here

Drill through
@)

Add drill-through fields here

Cross-report

Keep all filters
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| Power Bl visuals

X
|
(i) By clicking 'Add' and/or 'Download Sample’ and downloading a visual, you agree to the provider's Terms and Conditions and Privacy Palicy an the visual's page and agree Microsaft can share your account details to provider for
l their transactional purposes. Use of Microsoft's AppSource is subject to the Microsoft Commercial Marketplace Terms and Privacy Statement.
All visuals  Organizational visuals ~ AppSource visuals I pe minOSOfﬂ X ‘

Explore all available visuals to magnify your business insights Learn more

Filter by | All v

Sort by: Popularity v

PR a
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—— sitesSOCiQ)
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T contentnetwor
4 -
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Adldlitional Information

* Microsoft Fabric release plan documentation - Microsoft
Fabric | Microsoft Learn

» Fabric capacity license



https://learn.microsoft.com/en-us/fabric/release-plan/
https://learn.microsoft.com/en-us/fabric/release-plan/
https://learn.microsoft.com/en-us/fabric/enterprise/licenses

Upcoming S4S

» Third Tuesday of Each Month

 pointalliance.com/events
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SOLUTIONS FOR SUCCESS EDUCATION
SERIES

Unleashing Power Bl's Hidden Potentials with Advanced
Tips & Tricks

Register

SOLUTIONS FOR SUCCESS EDUCATION
SERIES

Revolutionizing Workspaces Globally with Microsoft 365
Cloud PC Empowerment

Register

2024

31

OCT

ebinars

SOLUTIONS FOR SUCCESS EDUCATION
SERIES

Information Security Awareness Training




Questions?
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https://g.page/r/Cbotze0QQd2HEAg/review
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