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= Modern Work

= Security

» Digital & App Innovation Azure
» Data & Al Azure

« Microsoft Gold Partner with 11
Competencies (legacy)

* 100% Microsoft Certified Team
* pointalliance.com/companyprofile

HE Microsoft HEE Microsoft HE Microsoft

L] Solutions Partner Solutions Partner Solutions Partner

Modern Work Security Digital & App Innovation
Azure

oDINT ALLIANGy

[! Microsoft

Solutions Partner

Data & Al
Azure

)

’- SOLUTIONS FOR SUCCESS




=" The next generation in analytics

Fabric and PowerBI Integrating Power Best practices for sharing Advanced features and
Bl/Fabric with Microsoft and collaborating on tips for expert users
365 insights
The next generation in analytics Al Teams Copilot
Dataverse SharePoint Real-time Analytics
Purview Power Bl Service Workspaces Purview
SharePoint
Teams
i PowerBI Home ) seard Q& L 2 & Q B RS fee S o0& L 2 & (.)
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£* Components of Fabric
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& Microsoft Fabric
& The unified data platform for Al transformation
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Workspaces
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Browse

©

Onelake
data hub

®

Monitor

&

Real-Time
huby

FeAY

Workloads

Contoso
Sales ...

%

Develop

Unified project-centric development environment

Develop Home

Welcome to Microsoft Fabric

Q, Search

Create a workspace with a predesigned template called a task flow. Task flows keep your items organized. Learn more (7

+ &

New workspace General

Learn more about Fabric

What is Microsoft Fabric?
Watch this 1-minute introductory video

p

Quick access

© Recent workspaces (® Recent items

B Name
o0 .
& Contoso Sales Analytics @

8. My workspace @

1) &

Basic data
analytics

Data analytics
using a SQL ...

Ingest data into Fabric
Complete an end-to-end tuterial for Data Factory

77 Favorites

o) A

Event analytics Lambda

Build a lakehouse
Complete an end-to-end tutorial for Lakehouse

®

[
-~
0y

@ &

Sensitive data
insights

Basic machine
learning models

Build a warehouse

Build a machine learning mode
Complete an end-to-end tutorial in Data Warehouse

Complete an end-to-end tuterial in [

L)

A\ Show less

Q_ Filter by keyword

Filter -

Opened

now

10 days ago
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) Unlock cross-organizational impact by uniting disparate
data sources

Business data
& processes

B¢ Microsoft Dynamics 365

\ _’
~ )
> ¢ © U S © .-
PR : : - Customer s
Finance Sales Supply Chain Service Teleliis
------ > Azure OpenAl Service <« 0T
Microsoft

Graph
Microsoft Fabric

Purview (security, governance, and compliance)



o Dataverse integration

Data

. Data Business
Integration + . .
. Science Intelligence

Warehousing

Integrate data from Quickly train, deploy, Uncover powerful

Dataverse and various and manage ML insights with

on-prem, hybrid cloud, models at scale to intelligent visuals

or 3rd party sources. unlock deeper and translate those
insights into impact.

insights.

Dataverse Microsoft Data Transformation &

Fabric Enrichment
Native Integration. Onel.ake Cleanse, structure, and

No ETL. No Copy aggregate integrated

data to prepare it for
analysis.

Real-Time Analytics Dataverse

& Observability

Perform analysis on large
volumes of streaming data,
monitor changes from that
data in real-time, and
automate workflow based
on those changes.

PO

Microsoft
Dynamics 365

X
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Unify analytics and governance with
Fabric and Purview

. (_ Microsoft Purview
: == .

Microsoft Microsoft
Fabric Purview
Microsoft Fabric Microsoft 365
Reshape how you access, manage, and act on Keep your data safe and governed with
data and insights by connecting every data unified data governance, information
source and analytics service together in Fabric protection, and risk and compliance solutions
Data ownership Security & compliance Unified governance Q
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Bringing data security, governance, and
compliance together

£

For information and Data Loss Prevention
<< Data Security cybersecurity teams Insider Risk Management
Information Protection

Data For data consumers, Data Map
« Governance data engineers, data Data Catalog
Microsoft officers Data Estate Insights
Purview
Risk & , _ Data Lifecycle Management
<< : For risk, compliance. eDiscovery & Audit
Compliance and legal teams c - .
ommunication Compliance
N\
@ On-prem and multi-cloud ‘@) Unstructured & structured data @ Across laaS, and SaaS %ﬁy
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'. Copilot built into every workload

¥ Al powered development accelerating your data
journey

Copilot Fabric
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Copilot Stack

Copilot extensibility

. Microsoft Copilot Your copilots

Al orchestration and toolchain

Foundation models

Al infrastructure

Cloud and Edge

A
r

Copilot
Studio

+

Visual
Studio
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||
Co pl lOt ',I Fabric items that support Copilot experiences
Sta C k &  Fabric capacity

’ Data factory

Data engineering and
data science

€

. . . </>‘
Overview of the different items (2] Datafiows gen2 Notebooks
that support Copilot =] Data pipeline
experiences for each Fabric
\X/()rkl_oad ’ Data warehousing 4 Real-time intelligence
@ Data warehouse E“ KQL Queryset
@“ Real-time Dashboard
] Power BI “ Databases
U Semantic models LEQ‘L SQL database

M Reports

@ Custom copilots E
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Generate a summary of your report or

the underlying se

@

Home

@

Cieale

i

Browse

&=
Onolake

dlatis huly

B

Apps

Q

Metrics

®

Manitoring

hulb

Deploymeant

pipclines

o

lesamn

=/

Wiorkspaces

Lk

Pawver Bl

mantic model

File ©  View v  Readingview  Mobile layout  Open data model Bcopilt 88 O B B G ®- @ v O PoI ]
......................................... <l el <
u Analysis of Customer Types Age Group Al v Customer Type Al v «=lo
n € 8
5 =
a 8
Maoney Spent YTD Return Rate Average of Length of stay Count of Customer Type %
0,
$61.59M 11.7% 2.76 2
il How d h e by their pri !
* How does the customer type vary by their primary S
X X o . . . ent by Date and Customer Type
interest, gender, and island visited? Create a narrative with Copilot {fy ~ x P Y P
* What are the peak seasons and days for both @ Returning
returning and not returning customers? Describe the summary you want and the visuals it should reference, Al generated content can
« Haw can we increase the money spent by returning contain mistakes, so review your summary carefully. Read terms
ially i 7
customers, especially in the age grou? of 31 407 [Gwe an executive summaryJ LAnswer likely questions from IeadErshlpJ
* What are the best and worst performing markets
based on the country of origin? | Create a bulleted list of insights
Here are some possible answers to these guestions, using the
data fi the tabl d visuals: - . -
ata from the tables and visuals Based on the data, what questions are likely to be asked by leadership? . N o
* According to the table with the id 1, the most Answer these questions. Apr 2021 Jul 2021 Oct 2021

popular primary interest for both returning and not
I returning customers is sport activities, followed by |
relaxation. Honeymoon and sightseeing are less

95/300
commeon interests. The visual with the id 2 shows
that female customers tend to stay longer than male
customers, regardless of their customer type. Reference visuals () | Current page

However, returning customers have a lower average

length of stay than not returning customers, for both

genders. The table with theid 3 shows that Oahu is $20M
the most visited island by both customer types,

followed by Hawaii, Kauai, and Maui. Germany,

Australia, and the United States are the top three oM
countries for bath customer types, while China, s
France, and the UK are among the bottom three, 1

-ZJ‘.&I[)I(—'=H§3I' J 1enms J

Created with AL Inaccuracies

I

- = I I IF -
2 AN 7,&

24...}

Age Group

245K
(5.42%)

@®Relax..
®Hone..
®Sight...

., PO

Date

Average of Length of stay by Gender
e and Customer Type

@ ot retumning @Returning

Female

Gender

Male

n D Analysis of Customer Types Monitoring Transactions, Cases, and Resour...

Page 1 of 3

Comparing Revenue, Customer Satisfaction,...

fe— %+ 110% &
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o Ask questions about your data

Q_ Search Q 3 & 72 L

» [} File v > Export ¥ |® Share g8 Explore (@ Subscribe Q Setalert 2 Edit - @ Copilot @ O~0O~ | € 1 &

Qi

L 4 o
Sales Dashboard SALES MEASURE Customers Revenue Sales Copilot § = X

= +, .
Copilot OVERVIEW ﬁ Write a summary A

1314

©}

Create What’s my revenue for clothing in
Orders BY MONTH Australia broken down by commute
distance?

O

°
Browse 2 EL = @ Fiscal 2010 2011 2012
® Based on the available data, the revenue
Onel SUSTOMERS ORIERS REVENUE SALES for clothing in Australia broken down by
15,732 19,372 $6,112,644 $ 14,773,039 1.500 commute distance is highest for the 5-10
m Miles range at approximately $8,079.41,
Apps i followed by 0-1 Miles at approximately
‘ $7,172.97. The lowest revenue is for the
Q 2-5 Miles range at approximately
: 500 .
Metrics Orders Orders $1,933.28.
BY COMMUTE DISTANCE
@ BY COUNTRY 0 Revenue by Commute
Jan 2013 Apr 2013 Jul 2013 Oct 2013 10K

Monitor

m

Learn

=]

Workspaces

Revenue

Australia 4,640 $5K I I I
. HHEm
0-1 1-2

Orders BY PRODUCT CATEGORY
\ h Miles Miles Miles Miles Miles

AVG CARS
OWNED

1.5

@Accessories () Bikes @ Clothing

B8 Explore answer

Germany

~ How Copilot arrived at this

United Kingdom
N Is this response helpful? H Q
United States
»*granninninl e
@0-1Miles @1-2 Miles @2-5 Miles @5-10 Miles @ 10+ Miles S0 o e e s = o .
1 € Revenue % Sales Clisiomer Beagraphy = Copilot uses Al. Always review content for mistakes. Leam more
Power Bl _ T
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o

Preview a sample summary by Copilot X

The falicwing text i3 3 sampie of how the summary spoears i the emall, Every bme an email is
S677, THE SURFRBNY S JUEO-DENETNRED DAZET 0N The WIS Cata.

0 summary by Copilot

‘Win/Loss Ratio Overview

Top Performers: Dan Jump with82.81% Close Rate™, followed by Jordan Wiliams.
at 94.53%

Revenue Open and Close: Top apportunities for Riley Johnson st $3.20M with a
Close Rate of T112%

Lowest Performance: Jeif Hay 31 17.84% Close Rate with $810.92K in Revenus
Open

Trend Analytics

Fluctuations in Revenue: Highest single-day revenus wor: $161.37K on 2021-

07-27, and ancther significant spike of $158.65K on 2021-09-03
Consistent Anomalies: A noticeable anomaly with a revenue of $4.73K on 2020-
10-02. deviating significantly from expected ranges

Days to Close Insights

Top Performers by Days to Close: Jeff Hay with the shortest average
DaysToClose of 85.69 days: Julian Isla had an sverage of 92.16 days

Industry Variations: Marine Transpartation takes 137.33 days on average,
whereas Diversified Commercial Services closes in 65 days

Key Influencers: Anne Weiler's average DaysToClose is 32.29 units higher than
‘other owners. For the product E-reader Platinum £°, #'s 18.39 units higher

o o 1 Mt s pontle B rTs

Create report subscriptions with
Copilot summaries
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Suggest content for a report

‘ @ ConfidentiahMicrosoft Extended + Q_ search al ] L ? o
A File v View ¥  Readingview  Mobile layout  Open data model My copilot @Y Explorethisdata (D Askaquestion &) Data/drill v [ Textbox @ Shapes v G Buttons v Visual interactions v © Refresh  [@ Save £ Pintoadashboard @ ChatinTeams -
Home
« <« « “
(/] Sales Dashboard SALES MEASURE Customers Revenue Sales . s Copilot v X
Copilot OVERVIEW n 2 g2
=z
@ @ ; What can Copilot help you with today?
Create o
& (55 Create a new report page
i8] Orders BY MONTH
Eacd Q' Suggest content for a new report

(o] S0 3
A = Calendar Fiscal 2010 2011 2012 013 page

(7) Answer a question about the data

©

OneLake
CUSTOMERS ORDERS REVENUE SALES

15,732 19.372 $6,112,644 $ 14,773,039 1500

B

Apps

9 1.000
Metrics

Suggest content for a new report
page

OK, here's a suggested outline for your

® 500

Monitor Orders Orders report. Select any page topic to view
BY COMMUTE DISTANCE BY COUNTRY N details and start creating pages.

Dj Jan 2013 Apr 2013 Jul 2013 Oct 2013

Leam Sales Performance ~

@ Australia m : Analyze sales trends and performance
Real-Time metrics.

5 i : Orders BY PRODUCT CATEGORY + Create  / Edit

AVG CARS :

Q) OWNED @Accessories (@ Bikes @ Clothing Customer Insights v
Worspaces 15 — 5o |

Gm Product Analysis v

&
CopilotTesti m

Uz United Kingdom Geographical Sales Distribution

()

Is this response helpful? 4H 9

United States 1590 -

. 0-1Miles @1-2 Miles @2-5 Miles @ 5-10 Miles @10+ Miles $OK $5K Jan 2013 Apr 2013 2013 e 2013 Describe the report you want 1 creste o
ask a question
6 Revenue % Sales Customer Geography a
I B (] Overview Customer Geography Revenue % of Sales | Tooltip Copilot uses AL Always review content for mistakes. Leam more
el page 10f4 e+ % O
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Q Create areport page

o Copilot  Praview

Here are some things you can try:
(5'3 Create a new report page

) Suggest content for this report

(7) Answer this data question ...

Suggest content for this report

OK, here's a suggested outline for your report. Select
any page topic to view details and start creating

pages.
Customer Analysis v
Product Performance A
Sales Territory Evaluation ~

Create a page to evaluate sales performance across
different territories.

Employee Performance v

Sales Territory Region

File Home  Inset  Modeling  View  Optimize  Help  Format Data / Drill
X cut
' ghoR@eR PR aEg BE N &
Get  Bxcel Onelake SQL fEnter Dataverse Recent | Transfom Refresh | New Tet More | New Quick | Sensitvity [copilot|
< Formatpainter | datav workbook datahubv Server data sourcesv | datav visual box visualsv | measure messure | v
Cioboard oa Queries insere Cilatons Sensiiiey Copior
u:
= m Sales Performance Across Territories Calendar Year Al v Sales Territory Region Al |
ﬁE L =
ol
Internet Sales Amount Total Product Cost
29.36M 17.28M
Internet Sales Amount by Year Total Product Cost by Year
20M 10M
10M M
oM M
2010 2011 2012 2013 2010 2011 2012 2013 2014
Calendar Year Calendar Year
Internet Sales Amount by Sales Territory Region Total Product Cost by Sales Territory Region
10M
N X >
,o\\’é o‘(\ b ‘\ 'o e? e?s G 3 (\ b 25 <
¢ W S @ N x\ X N @ o & <« & « x\e o &
W o $o<x & I < < o ¢ ?o% 5&‘ V\o&'\ @\ 0@ < SO <«
& \3-\@

Sales Territory Region

Sales Performance Across Territories

A

sl A

A

adeys jewiog

«

eleq

O Copilot smien x
Here are some things you can try:
(G Create a new report page
Q Suggest content for this report

(D Answer this data question ...
Suggest content for this report

OK, here's a suggested outline for your report. Select
any page topic to view details and start creating
pages.

Customer Analysis v
Product Performance v
Sales Territory Evaluation ~

Create a page to evaluate sales performance across
different territories.

Employee Performance v

Create a page to evaluate sales performance
across different territories.

7+ Created a Sales Performance Across Territories
page.

Describe the report you want to create or ask a
question

=] >

‘Aways review Al-generated content fo mistakes. Leam mere
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o Write DAX queries

1 Update model with changes (0)

1 EVALUATE

2 SUMMARIZECOLUMNS(

3 'Date’[Year],

4— "Sales”, I[Sales]J
5— "Orders”, [Orders],
6— “Profit", EPr-chit]

® Order by year and add in appropriate formats

[? Share feedback

1+ // DAX guery generated by Fabric Copilot with "Order by year and add in appropriate formats

(Explain this queryj (Explain a DAX topic) (Retryj

Discard query

Copilot uses Al. Always review content for mistakes. Read terms

Results Result 1 of 1 v O copy v
@ Date[Year] [Sales] [Orders]
1 2020 $125,730,542.00 251,233
2 2021  $125,403,495.00 250,305

2022 $124,524,614.00 249,228

2 EVALUATE
3 SUMMARIZECOLUMNS(
4 'Date’[Year],
5+ "Sales™, FORMAT([Sales], “"Currency™), // Format sales as currency
6t "Orders"”, FORMAT([Orders], "#,8"), // Format orders with a comma separator
7+ "Profit", FORMAT([Profit], "Currency”) // Format profit as currency
g+ | )
9+ ORDER BY
18+ | 'Date’ [Year] ASC

B X

4H 9

[Profit]

$113,066,321.00
$112,771,816.00 I
$111,948,807.00

ereqg a

>
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Add descriptions for semantic
model measures

X 1 Daily Average Sales = v Properties » Data
2 AVERAGEX(
3 VALUES( 'Date’ [Date]),
4 [Sales] R Tables Model
5 ) Name
Q, Search
Daily Average Sales
Avg Profit Per Order
S S S S S S S— I S S SEEN SENY S S— Hometable A SalesPErOrder
D’“ﬁ Geo Q Product Q Date 8 v
Country Pick a measure v Avg Temperature
ProductCategory 3 Date i
Avg Tip Amount Per Trip
E3 GeolD — e .
StateOrTarritory S Avg Total Amount Per Trip
- R H Enter a description
Collagse ™ Review the measure description from Copilot X ¢ Ceze
t, _] ~ l Daily Average Sales
The description will be visible to any user who creates a report or scorecard with this model. ——
You can edit it after saving. (f) Create with Copilot (preview) prof
rofit
Current J i
N L / appropriate, so review it carefully. Read terms grontMarin
one 2 Sales
~ _— . .
Q2 From Copilot J Display folder Total Amount
71 Calculates the average sales per day. Enter the display folder Total Distance
¢ (:) T . Total Duration
ry again ]
Dy Is hidden Total Fare Amount

* ] m Discard ® ) No Total Precipitation

Total Tip Amount

Ir 1 = Ir v Formatting UEIE

YoY Sales
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Industries

: sORCORRC
Automotive Manufacturing Logistics Finance & Ene'r.g.y & Retail
Insurance Utilities
Connected fleet Improving Quality Delivery tracking Finance Station Inventory
applications and Throughput and routing Automation monitoring, tracking
_ _ _ energy leakage
Autonomous Predictive Warehouse Fraud detection Promotions
Driving Maintenance management Detection — and buying
e —— Equipment experiences
Manufacturing Inventory Supply & demand Operational Maintenance & _
+R&D Prediction operations Efficiency Monitoring Supply chain
management
Failure
Monitoring
- / J

w
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, Developers & Data Engineers, Data
" Scientists, Analysts

</> Developers & Data Engineers | Data Scientists | .|,| Analysts
N
4 N
Batch
Sources
N
%<
ol /
(& J
C 4 0
Streaming b Real-Time Hub 8 Action
Sources Systems
- & e 00
Rl
Eventhouse KQL ltems ° ﬁ
. Q@ ¥
r.-n §
Eventstream Activator G , P
(S J (8 J A ) y .
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# Real-Time Intelligence in Microsoft Fabric

e N O N N

Enterprise real-time Self-service reporting Real-Time Intelligence

data platforms and activation in Microsoft Fabric

Azure Event Hubs ' Onelake ' Fully integrated

Azure Event Grid Data Activator No/low-code real-time

SaaS
Azure Stream Analytics Power Bl
Data platform
Azure Data Explorer

\ J N\ J \ JQ
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Share reports and dashboards

« Share from My Workspace or other workspaces
« Share from the Power Bl mobile apps

« Share from Power Bl Desktop with OneDrive and SharePoint
iIntegration

* Publish reports from Power Bl Desktop to the Power Bl service
* Share reports and dashboards directly in Teams channels or chats

« Use Teams to collaborate in real time and discuss insights with
your team

A
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Share workspaces and apps

« Workspaces

» Use workspaces to collaborate on content with a team

» Assign roles (Admin, Member, Contributor, Viewer) to control access and

editing

= Content in workspaces can be published as apps for broader distribution
* ApPpPS

» Package dashboards and reports into an app for easy distribution

» Share apps with large groups or your entire organization

» Recipients get a consistent, read-only experience unless you grant build
permissions

X
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Share outside your organization

 Enter the external user's email address (Microsoft Entra B2B
guests recommended).

» Recipients must sign in to Power Bl to view shared content.

» Only direct recipients can access the shared content;
forwarding the link does not grant access.

 If RLS Is implemented, external users only see data they're
permitted to view.

A
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Upcoming
Events



Upcoming S4S

» Third Tuesday of Each Month
 pointalliance.com/events

2025

16

SEP

2025

18

NOV

ebinars

SOLUTIONS FOR SUCCESS EDUCATION
SERIES

Seamless Device Management with Microsoft Intune

SOLUTIONS FOR SUCCESS EDUCATION
SERIES

Building Modern Apps with Azure, React, NextJS, and
Angular

2025

21

OCT

2025

16

DEC

SOLUTIONS FOR SUCCESS EDUCATION
SERIES

Cybersecurity Essentials: Protect Your Business

SOLUTIONS FOR SUCCESS EDUCATION
SERIES

Building the Future: Migrating Your Infrastructure to Azure
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